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How can we harness what we know 
about human psychology to 

motivate people to take action?



PSYCHOLOGY OF RISK PERCEPTION
SLOVIC ET AL. (2014)

EXPERIENTIAL

• Vivid Imagery
• Past Experiences
• Emotion

ANALYTIC

• Abstract
• Quantitative Info
• Logic/Reason



“The experiential system remains the 
most natural and most common way for 

us to respond to risk.”
(Seigrist & Gutscher, 2008)





Source: BC Government Website, 2017





“The challenge of risk communication lies not so 
much in providing rational information but in 

adequately addressing the experiential system. ”
(Siegrist & Gutscher, 2008)
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PRE-REGISTERED EXPERIMENT

411 participants in total

203 undergraduate students 208 community members



Business as Usual
(Control Group)

Images
(Treatment Group)



KEY OUTCOMES

Personal Intentions 
to Prepare

Support for 
City Action

3-item measure
e.g., Interest in information about earthquake preparedness

3-item measure
e.g., Better public earthquake information programs



Petition
Would you like to add your name to an existing petition for 
fast-tracking seismic upgrades for high risk schools in BC?





Personal Intentions to Prepare
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Support for City Action
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Petition

𝜒2(1,N=410) = 4.48, p = .03, φ = .11.
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What does this mean?



Intervention
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What does this mean?

+9.3%
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Likelihood
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+11.9%
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Likelihood
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Having Children

YesNo

+25.5%

What does this mean?

+9.3% +11.9%



Takeaways













Thank you!

For more information about the study, please contact:

Iris Lok* (iris.lok@psych.ubc.ca)
UBC PhD Student in Social Psychology

Elizabeth Dunn (edunn@psych.ubc.ca)
UBC Professor of Psychology

Paul Slovic (pslovic@uoregon.edu)  
President of Decision Research and UO Professor of Psychology

Our article can be found online at: https://www.collabra.org/articles/10.1525/collabra.238/


