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1,000,000
ANIMAL AND PLANT SPECIES NOW 
THREATENED WITH EXTINCTION.

IPBES Report: Nature’s Dangerous Decline ‘Unprecedented’; 

Species Extinction Rates ‘Accelerating’
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Conservation Threats

Climate Change + 

Ocean Acidification

Unsustainable Resource 

Extraction
Pollution Habitat Destruction
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Ocean Conservation = Practical Action
PROTECT, RESTORE, RECOVER  //  PREVENTION  //  ENSURANCE
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National desire for actions that help our oceans
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High concern about ocean pollution and plastics 

51%

42%

38%

34%

12%

87%

85%

77%

77%

39%

Ocean pollution causing marine animal
deaths

Shoreline litter

Microplastics

Overfishing

Ocean noise

Very concerned Somewhat concerned

Ipsos, 2018
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The big questions

● Do plastic waste reduction campaigns actually result in people 

acting differently?

● If so, how can we measure that for different types of 

messaging? 
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Reducing plastic 
waste at KPMG 
offices
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Conditions

Control

Floors 7 & 9

Poster only

Floors 3 & 6

Poster & animal

Floors 4 & 8

Poster & pledge

Floors 5 & 10
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Poster only Poster & animal Poster & pledge
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Percent of plastics in all bins
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Percent of plastics in cans & bottles bins
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Percent of plastics in recycling bins
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Percent of plastics in organics bins
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Percent of plastics in garbage bins
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Most frequent plastic items

0 500 1000 1500 2000 2500 3000

0 500 1000 1500 2000 2500 3000

Jug

Cling film

Straw

Ziplock bag

Cup

Bottle

Plastic bag

Container

Lid

Cutlery

Wrapper

All

Cans & Bottles

Recycling

Organic

Garbage
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Survey study
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Results
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KPMG actions

● Eliminated tea with plastic wrappers 

(the most commonly found item in 

the garbage)

● Replaced plastic cutlery with metal

● Permanently switch signs to the 

ones with animal images

● Introduced a mug sharing program

● Rolled out these changes across 

Canadian offices
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Recommendations

Connect personal actions to potential 

consequences

Support business, governments and 

other organizations to adopt these 

findings in their plastics messaging

Motivate business and government 

action on plastic waste and engaging 

their audiences in that journey
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Thank you


